	2008 MED WEEK HONORARY COMMITTEE


What is the 2008 MED Week Honorary Committee?
The 2008 Minority Enterprise Development (MED) Week Honorary Committee is composed of notable leaders and valuable contributors to the growth and prosperity of the minority business enterprise (MBE) community.  The Honorary Committee is composed of a broad, cross-section of representatives from various industries and backgrounds who have agreed to support the 2008 National MED Week Conference.  The Honorary Committee is further organized into the following teams:  Access to Capital; Education/Foundations; Corporate; Media; Supplier Diversity/Supply Chain; and Trade Associations/Chambers.  

Role of Honorary Committee Members
Each Honorary Committee Member is instrumental in increasing the public awareness and success of the 2008 MED Week Conference.  We are hoping each Member will:

· Introduce MED Week to at least three new organizations within your respective networks; and

· Encourage representatives of such organizations to participate in the monthly MED Week public meetings hosted by MBDA (either in person or via teleconference) and to further consider attending and sponsoring the MED Week Conference.
Specific Roles for Each Team

· Access to Capital – Outreach to financial institutions, private equity firms and other financial services firms to consider participating and otherwise supporting the MED Week Conference, including but not limited to the “Accessing Capital Using Strategic Alliances” networking event.  The event will focus on introducing high growth minority-owned firms to capital providers.
· Education/Foundations- Outreach to minority serving institutions and foundations to consider participating and otherwise supporting the MED Week Conference.  In addition, MBDA has a robust Knowledge Management Program and is always looking for strategic partnerships and other innovative techniques for information sharing.  
· Corporate – Outreach to the Billion Dollar Roundtable members and to other senior executives from major corporations to consider attending and otherwise supporting the MED Week Conference.   
· Media- Outreach to its various networks and publications to consider attending and otherwise supporting the MED Week Conference.  Provide appropriate input to MBDA regarding various media and marketing techniques for the MED Week Conference.  
· Supplier Diversity/Supply Chain – Outreach to supplier diversity executives and supply chain organizations to consider attending and otherwise supporting the MED Week Conference.  In addition, MBDA would appreciate being made aware of procurement opportunities for possible inclusion in the MED Week Business-to-Business Linkage Forum.
· Trade Associations/Chambers – Outreach to member and other stakeholder organizations to consider attending and otherwise supporting the MED Week Conference, including but not limited to participating in the Business Expo.    
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